Understanding and Calculating
Odds Ratios: A Comprehensive
Guide with Examples

Authored by
Mohammed looti

November 8, 2025

Mohammed looti (2025). Understanding and Calculating Odds Ratios: A Comprehensive
Guide with Examples. PSYCHOLOGICAL STATISTICS. Retrieved from
https://statistics.arabpsychology.com/?p=13791

PSYCHOLOGICAL STATISTICS statistics.arabpsychology.com



https://statistics.arabpsychology.com/?p=13791
https://statistics.arabpsychology.com/?p=13791
https://statistics.arabpsychology.com/?p=13791
https://statistics.arabpsychology.com/?p=13791
https://statistics.arabpsychology.com
https://statistics.arabpsychology.com

Understanding and Calculating Odds Ratios: A Comprehensive Guide with Examples

Introduction: Defining Core Concepts in Statistical Analysis

In the field of statistics, the ability to quantify uncertainty is fundamental. Before diving into the
complex calculation of the Odds Ratio, it is essential to establish a clear understanding of two
foundational concepts: probability and odds. These terms are often used interchangeably in
everyday language, but they possess distinct mathematical definitions that are crucial for accurate
data interpretation.

Probability provides a measure of how likely an event is to occur, expressed as a fraction or
decimal between 0 (impossible) and 1 (certainty). It compares the number of successful outcomes
against the total number of possible outcomes. This ratio gives researchers a standardized method
for describing the chance of a specific event happening within a defined sample space.

The formal calculation for probability is defined as follows:

PROBABILITY:

P(event) = (# desirable outcomes) / (# possible outcomes)

Calculating Probability: The Foundation of Chance

To illustrate the calculation of probability, consider a simple scenario involving a bag of colored
balls. Suppose we have four red balls and one green ball, totaling five balls in the bag. If you were
to randomly select one ball without looking, the goal is to determine the likelihood of picking the
green ball.

In this example, the number of desirable outcomes (picking the green ball) is 1, and the total
number of possible outcomes is 5. Therefore, the probability is calculated as:

P(green)=1/5=0.2.

This means there is a 20% chance of selecting the green ball. This fundamental calculation sets
the stage for defining odds, which slightly shifts the focus of the comparison.
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Understanding Odds: A Measure of Likelihood

While probability compares successful outcomes to total outcomes, the concept of odds
compares the probability of an event happening to the probability of the event *not* happening.
Odds are expressed as the ratio of success to failure, providing a direct comparison of likelihoods
within the same context.

This measure is particularly useful in fields like epidemiology and biostatistics because it naturally
lends itself to comparisons across different groups, especially when dealing with retrospective or
case-control study designs where calculating true relative risk is often impossible.

The formula for calculating the odds of an event occurring is derived directly from its probability:

ODDS:

Odds(event) = P(event happens) / 1-P(event happens)

Returning to our ball example, where the probability of picking a green ball is 0.2, the odds of
picking a green ball are calculated by dividing the probability of success (0.2) by the probability of
failure (1 - 0.2, or 0.8): (0.2) / 0.8 = 0.25. This means the odds against picking a green ball are 4 to
1 (or 1to 4 in favor).

The Odds Ratio (OR): Quantifying Associations

The odds ratio (OR) is a powerful statistical tool used to quantify the strength of association
between two events or exposures. Specifically, it is the ratio of the odds of an event occurring in
one group (the exposed or intervention group) compared to the odds of the event occurring in
another group (the unexposed or control group).
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The OR is widely used in analytical research to assess whether a particular exposure--such as a
risk factor, treatment, or advertisement--is associated with a specific outcome, such as disease or
purchase behavior. If the OR is greater than 1, the exposure is associated with higher odds of the
outcome; if less than 1, it suggests reduced odds. An OR of 1 indicates no association.

The general formula for the Odds Ratio is straightforward:

ODDS RATIO:

Odds Ratio = Odds of Event A / Odds of Event B

We can apply this to our initial ball example by comparing the odds of picking a red ball (Event A)
to the odds of picking a green ball (Event B). First, we establish the parameters for the red ball.
The probability of picking a red ball is 4/5 = 0.8. The odds of picking a red ball are calculated as
(0.8) / (1 -0.8) =0.8/0.2 = 4. Since the odds of picking a green ball were previously calculated as
0.25, the odds ratio for picking a red ball compared to a green ball is: Odds(red) / Odds(green) = 4
/ 0.25 = 16. This interpretation is highly informative: the odds of picking a red ball are 16 times
larger than the odds of picking a green ball.

Real-World Application: Interpreting Clinical Trial Data (Example #1)

Odds ratios are indispensable in medical and public health research, particularly when evaluating
the efficacy of new treatments. Consider a clinical trial where researchers aim to determine if a
new experimental treatment improves the odds of a patient achieving a positive health outcome
compared to an existing standard treatment. The results are summarized in a contingency table,

organizing outcomes based on treatment group.

Positive Outcome |Negative Outcome

New Treatment 50 40

Existing Treatment 42 48

To calculate the association, we first determine the odds of a positive outcome for each group. For
the New Treatment group, 50 out of 90 patients had a positive outcome. The odds are calculated
as: Odds (New Treatment) = P(positive) / 1 - P(positive) = (50/90) / (40/90) = 1.25. For the
Existing Treatment group, 42 out of 90 patients had a positive outcome. The odds are calculated
as: Odds (Existing Treatment) = P(positive) / 1 - P(positive) = (42/90) / (48/90) = 0.875.

Finally, the odds ratio is derived by dividing the odds of the new treatment by the odds of the
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existing treatment: Odds Ratio = 1.25/ 0.875 = 1.428. This result is interpreted to mean that the
odds of a patient experiencing a positive outcome using the new treatment are 1.428 times the
odds associated with the existing treatment. Stated in terms of percentage increase, the odds of
experiencing a positive outcome are increased by 42.8% when the new treatment is administered.

Real-World Application: Assessing Marketing Efficacy (Example #2)

The utility of the odds ratio extends far beyond clinical settings, proving valuable in fields like
marketing and business intelligence for comparative analysis. Imagine a scenario where marketers
are testing two different advertisements to see which one is more effective at driving customer
purchases. They expose 100 individuals to Advertisement 1 and 100 individuals to Advertisement

2, recording the purchase behavior in another contingency table.

Bought Item Did Not Buy Item

Advertisement #1 73 27

Advertisement #2 65 35

We must first calculate the odds of purchasing the item for each advertisement group. For
Advertisement 1, 73 out of 100 individuals bought the item. The odds are: Odds (Ad 1) =
P(bought) / 1 - P(bought) = (73/100) / (27/100) = 2.704. For Advertisement 2, 65 out of 100
individuals bought the item. The odds are: Odds (Ad 2) = P(bought) / 1 - P(bought) = (65/100) /
(35/100) = 1.857.

The resulting odds ratio comparing the first advertisement to the second is: Odds Ratio =2.704 /
1.857 = 1.456. This interpretation reveals that the odds of an individual buying the item after seeing
the first advertisement are 1.456 times the odds associated with the second advertisement.
Therefore, the odds of purchasing the item are increased by 45.6% when using the first
advertisement, providing a clear statistical basis for selecting the optimal marketing strategy.

Advanced Interpretation and Limitations

While the odds ratio is a powerful measure of association, especially in retrospective studies, it is
crucial to understand its limitations and proper context. In situations where the outcome event is
rare (typically less than 10%), the odds ratio closely approximates the Relative Risk (RR), which is
generally easier to interpret as it compares probabilities rather than odds. However, as the event
becomes more common, the OR tends to overestimate the true RR.

PSYCHOLOGICAL STATISTICS statistics.arabpsychology.com



https://en.wikipedia.org/wiki/Odds_ratio
https://en.wikipedia.org/wiki/Contingency_table
https://en.wikipedia.org/wiki/Odds_ratio
https://en.wikipedia.org/wiki/Odds_ratio
https://statistics.arabpsychology.com/?p=13791
https://statistics.arabpsychology.com
https://statistics.arabpsychology.com

Understanding and Calculating Odds Ratios: A Comprehensive Guide with Examples

In multivariate analysis, the OR is the primary output of logistic regression, a common statistical
technique used to model the relationship between multiple independent variables and a binary
outcome. In this context, the OR helps quantify the change in the odds of the outcome associated
with a one-unit change in the predictor variable, while holding all other variables constant.

Researchers must always consider potential confounding variables that could skew the observed
relationship. A statistically significant odds ratio only suggests an association, not necessarily
causation. Careful study design and robust statistical controls are required to ensure that the
measured OR accurately reflects the relationship between the exposure and the outcome, making
it a reliable tool in evidence-based decision-making across various disciplines.

Additional Resources

How to Interpret Relative Risk
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